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, cIntroduction 
Media Studies is a highly analytical and theoretical based course with a small practical element. It should be chosen by students who are good at and/or enjoy English Language and Literature.
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Course structure 
Year 10 – Students will study media language and representations through print media (magazine front covers, film posters, print adverts and newspaper front covers). Students will also study media industries and audiences through film, gaming, radio and newspapers. 
Year 11 – Students will complete their controlled assessment before studying moving media: television and music (industry, audience, language and representations). 

Equipment and Hands-on Experience 
The Media Studies department is well equipped to aid students when completing the production task, with iPads and ICT. After school on a Thursday, catch-up sessions allow students to work on their planning and production assignments and develop professional and high- quality pieces of controlled assessment. 
Future Pathways 
Studying the Media could be the first step to a career in journalism, the music industry, radio, film or television production. It could also lead you into the fields of advertising, marketing, promotions or publicity. Media Studies can be taken at A/AS and Degree level and uses skills essential in subjects such as English and the Humanities. It combines equally well with practical subjects like Graphics and ICT. 
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Content Overview

Section A: Television
Learners will engage with one in-depth study covering
contemporary and historic television products,
responding to questions covering the whole of the
theoretical framework and a range of media contexts

Section B: Promoting Media
Learners willstudy media products from the same
global conglomerate producer illustrating the media
forms of film, advertising and marketing, and video
games.

Section A: Music
Learners will engage with one in-depth study covering

magazines. Learners wil also engage with music videos
‘and radio. Learners willrespond to questions covering.

the whole of the theoretical framework.

Section B: The News
Learners will engage with one in-depth study covering
online, social and participatory media. Learners will
also engage with newspapers. Learners will respond to
questions covering the whole of the theoretical
framework and a range of media contexts

Assessment Overview

Television and promoting
media

(o1
70 marks.

hr 45 minutes (including
30 minutes viewing time)

Written paper

Music and news
(02
70 marks.
1hr 15 minutes

Written paper

35%
of total
GCSE
(9-1)

35%
of total

GCSE
(9-1)

Learners willcreate media products through applying
knowledge and understanding of media language and
media representations from the theoretical framework
to express and communicate meaning to an intended
audience.

Creating media
(03/04)

30 marks®*

Non-exam

assessment
(NEA)

30%
of total

GCSE
(9-1)
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